


2018

QuestMobile
6000 App Store
HI9DAU XF1Z HI9DAU £1+F5000/5-1Z
v BOm S
! & BRI BHEET
THFER Hamis g SHLE hims

H19DAU 11F100075-5000/5

BO«CLMOBE B

PEARILER Faceui i AAttet, XXKPE ﬁm:ket FHKE
. E.‘ & .J ‘ “ w
XEER  MHRER TR HUEEAK ACKEHBE  OPPOMKEHEIER |

rce : ouo,rrMoh.lo TRUTH REB A ERREIER 2018628
12018 APP Top20
FigurelTop20 Apps of the fastest daily active user in the 2018 Spring Festival
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Figure2 Zhang Yiming at the scene of the second leading author's conference
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Figure3 User analysis of scalein short video industry
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Figure4 User analysis ofusingtimein short video industry
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Figure5 The birth of the TikTok LOGO
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Figure6 The main iterative process of chattering products during cold start

period
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Figure8 The community challenge of TikTok
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FigurelO TouTiao Annual event in 2017
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Figurell The promotion of Hu Yanbin’s new single in TikTok
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Figurel2 Creative H5: World famous paintings tremble
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Figurel3 The sponsor of "*hip-hop™ in China
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Figurel4 Zhang Yiming with the young peopleat the TikTok carnival

celebration
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Figurel6 The dancing machine of TikTok
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Figurel7 The main iterative process of the increase and the platform period
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Figurel8 The new slogan released by TikTok
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Tik Tok: The Mystery of High Growth in Network

Operation

Abstract:

With the popularization and development of the Internet, network operation is
becoming an emerging industry. By using mobile phone, computer and other mobile
devices as the terminal, it covers a new positioning and service mode based on users.

The effectiveness of network operation plays an important role in the rise and fall of
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